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Viagra Man pumped

Kelly Nielson approaches both acting and the restaurant biz with the same boundless optimism.

By DON FIORVENTO
Staff Reporter

When 1 heard via the grapevine
that the face for Viagra was launch-
ing a new bar and grill on the North
Shore with the focus on “liveliness,”
1 was somewhat skeptical.

When one thinks of Viagm the
image that pops to mind is
older prune-like figure, ala e,

senator and presidential
candidate Bob Dole.

1 had to investigate. On Monday
morning 1 headed to Westview
Shopping Centre to experience first-
hand the transformation of the for-
mer Knight & Day restaurant into the
Mosquito Creek Bar & Grill.

Waiting to talk to me was “Viagra

The svelte, light brown-haired,
blue-eyed 43-year-old was not quite
the image | hadmmindforuviaga
cmnmemia appeared three

Bux he explains to me that Pﬁw’
the pharmaceutical company that
created Viagra, wanted something
that had greater market appeal.
Having him in the commercial would
allow a 40-ish woman to point out to

‘The commercial aired throughout
North America, and while those who
have seen it havereppemd Nielson
with a variety of comments and
jokes, the question he is asked the
xls “Do they give you free sam-

It is just one of 30 commercials
Nielson has aj in, many of
them from 1998 to 2001 when some
financial success with a nightclub

business allowed

ride with huge ups, and at times, him to retum home tem;
er downs.

porarily to  markets started crash-

even bigger arrange a deal with investors who ing.
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skiing and hockey there, but him faster than a

after a third knee far kid wolfs

opera- down a pack of

tion Smarties.

Nielson’s Worse still, his brother

doctor told had become hooked on

him his cocaine, and the album

hockey they had been working on

playing days together was only three-

were over. quarters finished when
So, he, like his brother took off with

many of the the master recordings.

men in the Nielson  decided

Lake Cowichan enough was enough

area,  headed and it was time to do

into the woods to something for him

work as a logger. self. He moved to

five years later venue operated
Nielson packed _his successfully for
bags and moved to nearly four
Duncan where he years when a
worked as a_bartender problem with
and got heavily involved the electrical
in amateur theatre. wiring in
Wanting to further his the build-
acting career, Nielson ing led toa
moved to Victoria two years seven
later and got involved with month
the Victoria Theatre Guild closure
and sought whatever film or sure

TV work in what was then still
a fledgling B.C. industry.
Meanwhile, to pay the bills,

for
‘nightclub, Nielson notes.
So, the location reopened as The
Aztec Billiards & Dance Bar, a hip
top-40 venue that appealed to the
college-aged crowd. Nielson, an
obvious shark at pool who pulls out
a graphite pool stick that he screws
together for a photo session, says
part of the draw at the club was the
unique fusion pool table.

A year later, with the dlub goin
well, Nielson gets a call from a busi

any

lhme months  became

years.
Nielson" actually became so
immersed in the music biz that he set
up a record label and was about to
seek investors on the Vancouver

Stock Exchange when Black Monday
(Oct. 19, 1987) hit and the stock

bet:usc the owner was putting
up his nose.”

Nielson decided the time was
right to move to L.A. and pursue act-
ing fulltime. Six, seven months in, he
received a call from his mom asking

ness broker who says
he has a buyer for the
club. Nielson was hes-
itant at first, but after
discussions with his
wife Lucie, decided
that it may be better
to get out of the busi-
ness at the height of
its success if the price
was right.

“We came to terms
and he paid a definite premium,”
Nielson says of the Korean investor
who purchased The Aztec.

He spent the next six months
looking for a new project and found
an 88-foot luxury yacht to invest in.
The boat held 150, and Nielson and
his partner managed to draw a num-
ber of weddings, Christmas parties,
anniversaries, firework cruises and
corporate events. Within three to
four years the business was so suc-
cessful that he could sell his share
and walk away with enough money
to head into semi-retirement and
refocus on acting again.

Nielson invested the money in the
stock market, but as the market
started declining, he moved his
money to safer and safer investments
only to find they werentt so safe. The
market, led by the once-booming
high tech sector, crashed, leaving
Nielson with only the equity in his
home, his business record and acting
experience.

Shortly after that, the 9/11 ter-
rorist attacks on the U.S. took place,
and suddenly the commercial work
he was getting started to dry up too.
Nielson was forced back into the
workforce as a manager of Poncho &
Lefty’s cabaret in Surrey — the
roughest, toughest, burliest club
around that he was charged with
tuming into something respectable.

Then, last August, he walked into
the Westview Knight & Day and had
a vision for the Mosquito Creek Bar
& Grill

“1 knew this was the place, this
was the one.”

See NIELSON page 20
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Nielson remortgaged his home,
maxed out the credit cards, gained
financing from the former

{

full part of the glass.

“The 20 per cent that do succeed do
very well,” he notes. “I'm going to bust
my tail to make it very well.”

owners, and set about to remodel the

venue into a melding of a cozy, casual

bar with a grill/restaurant that serves
* quality food the lines of

Milestones, The Keg or Earl's. He even
hired Alex Rotherham, a longtime chef
at Macaroni Grill in English Bay, as his
executive chef.

Nielson notes that there are other
local restaurants like Boston Pizza
where you can go for food late at night,
but his is the only “great late-night
eatery,” with entrees available until 11
p-m. and tapas, pizza and burgers until
1:30 a.m.

His goal is to turn the venue into a
gathering place for the community
where residents can grab a beer if they
so choose, or have a great meal, or drop
by lor live music and even dinner and

Just as with any new business ven-
ture, there is obviously some risk
invol

Nielson notes that there is an 80 per
cent failure rate in restaurant busi-
ness but, ever the optimist, and of
course relying on his successful track
record, Nielson has his eyes set on the

"“If you want something done, give
it 1o @ busy person. You know
why he's a busy person? Because
'S getting things done.”

— Kelly Nielson

glass half-full’ guy

may hurt,” is his philosophy.

And there’s also something to be said
for those who don't sit around and wait
for others to help or give them what
they want.

Perhaps the best example of this
comes from the Shaw Cable commercial
he appears in, in which he is running
with his dog and falls off a small cliff.
He tells his dog to go get help but when
the dog reappears, he just drops a stick
down on his owner.

Nielson says he has been told by a
casting director friend that he is not like

‘The entrepreneur/actor, who admits
that if not for his son he might not have
made it past the stock market crash,
talks like a motivational speaker along
the lines of Anthony Robbins or Dale
Carnegie.

Ironically, one of his positive lines
comes from a song his brother wrote:
“He who hesitates waits. Those who do
will | get. Those who don’t, we soon for-
get.”

Nielson says the reason that he has
made it through the downturns, other
than his supportive wife and child, is

because ulti he is an

other 40-y Ids who put their feet up
and wait for the phone to ring.
“If you want something done, give it
to a busy person. You know why he’s a
busy person? Because he's getting
things done.”
And speaking of getting things done,
l find it almost hard to believe that
st}unm Creek not only features the
ace of Viagra, but the latest one as

Andmw Winston, the cheery-faced
middle-aged man who hops and skips
out of his house to the tune of “Good
Morning, Good Moming,” works as a

person who believes that when any-
thing negative happens to you, you
ve to deal with it head on.
“Get it out of the way, as much as it

at the Grill, and does promo-
tions and mzrkeung for Westview’s
newest bar and g

“We've got (he before and after
Viagra guys,” Nielson cracks. ®



